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Abstract  

The adoption of social media as a means of communication among couples is expected to reduce face-to-face 

interaction and likely create a vacuum in the relationship. The purpose of this study is to examine the effect of social 

media usage on interpersonal communication among couples in Osogbo. This study was anchored on Uses and 

Gratifications Theory (UGT); the theory was appropriate as it explains couples’ motivations for using social media, 

the gratifications derived, and its influence on communication. The study population couples residing in Osogbo 

metropolis who actively use social media platforms. A sample size of 400 was determined using Taro Yamane’s 

formula for sample calculation. The study adopted a survey method and made use of a questionnaire as a research 

instrument. Findings revealed that while social media facilitates connection, its excessive use often leads to 

distractions, misinterpretations, and reduced face-to-face engagement. It is recommended that couples establish 

intentional boundaries for social media use to foster more meaningful interpersonal communication. 
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Introductions 

The advent of the internet, particularly social media, has 

significantly transformed communication patterns and 

interpersonal relationships. Primarily, it has resulted in 

the emergence of social media platforms that enable 

users to engage virtually through messaging, video 

conferencing, and photo sharing Today, social media is 

deeply embedded in daily routines, shaping how 

individuals maintain relationships (Obi, et al. 2023).  

Kiymaz and Akinci çötok (2024) Social media lets 

family members make their roles and identities freely 

accessible in digital places, therefore generating new 

layers of meaning inside marriage and family. Through 

social media, couples and family members express their 

identities to the outside world and so establish and 

strengthen a social identity about their positions within 

the family (Baym, 2015). These social media platforms 

enable users to establish personal accounts and 

communicate with other users; individuals can add 

images, share their current activities, and send private or 

public messages to selected recipients. In the current 

"information age," social media platforms appear to be 

fast increasing in popularity, particularly among young 

individuals (Pempek, Yermolayeva, & Calvert, 2008).  

Social media is progressively influencing our lifestyle 

and interpersonal communication. According to 

Subramanian (2017), the rise of mediated 

communication has shifted interpersonal interaction 

from face-to-face encounters to digital exchanges. 

Interaction is an essential and unavoidable component 

of marriage partnerships. A marital connection is a bond 

between a husband and wife married either civilly or 

religiously. It entails a profound emotional and physical 

bond between lovers, founded on trust, respect, and love. 

Intimacy, locus of control, and self-esteem contribute to 

marital pleasure (Udofia et al., 2021). Effective 

communication skills are essential for every successful 

relationship, as such partnerships are emotional and 

depend on interpersonal verbal and nonverbal 

interactions between the individuals involved (Smith, 

2017). Effective personal communication is crucial for 

establishing and sustaining robust relationships, 

particularly marital ones. The efficacy of a relationship 

is contingent upon the ability to articulate one's wants 

and to attentively listen to the needs of one's partner 

(Seattle Christian Counselling, 2020). Communication 

has significantly progressed in recent years owing to the 

advent of the internet. The world is aptly described as a 

'global village' due to the ease of communication among 

individuals throughout the globe at any hour.  

Couples engage in discourse regarding their objectives, 

aspirations, strategies, daily experiences, anxieties, and 

the difficulties encountered in their interactions. 

Wedgate (2023) asserts that couples who engage in 

quality time together can enhance their understanding of 

each other's characters and achieve an optimal 

equilibrium in their relationship. Occasionally, personal 

and private discussions are obstructed when couples 

allocate their time to social media, consequently 

restricting their interactions with each other.  Clayton 

(2014) notes that although social media can facilitate 

communication among users, studies indicate that its 

usage may adversely affect the 
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institution of marriage. This study aimed to assess the 

impact of social media usage on interpersonal 

communication among couples in the Osogbo 

metropolis.  

 

Statement of the Problem  

Social media has apparently been a significant factor 

contributing to relationship conflicts. However, 

excessive use of social media can lead to distractions, 

neglect of marital roles, and symbolic violation of time 

devoted to the relationship (Adegboyega, 2022). The 

discord and envy arising from social media use are 

associated with relationship conflicts, separations, and 

even divorces (Ridgway & Clayton, 2016). According 

to prevalent literature, social media usage has been 

shown to diminish the quality of marriage among 

married individuals, disrupt relationships, contribute to 

mental illness, and undermine relationship happiness 

(McDaniel & Coyne, 2016; Roberts & David, 2016). 

The extensive utilisation of social media has rendered 

social ceremonies largely superficial in most instances. 

The research indicated that social media unwittingly 

diminished social interactions, hence impacting 

interpersonal connection. Addiction to social 

networking sites (SNS) engenders various social and 

psychological issues, culminating in less commitment in 

relationships. This minimal commitment also prompts 

individuals to cultivate interest in others as potential 

partners. Furthermore, younger couples had a greater 

susceptibility to SNS addiction than their older 

counterparts. The likelihood of social networking site 

jealousy and infidelity was greater among younger 

couples compared to older ones (Abbasi, 2019). 

Apart from the time and attention commitment problems 

brought on by general technology use, social media use 

in particular undermines several aspects of relationship 

quality, including emotional barriers between partners, 

distorted views of relationship reality, stress and tension 

generation (Arikewuyo et al., 2020).  The use of social 

media as a means of communication among couples has 

created communication gaps; this study aims to 

investigate how social media use affects interpersonal 

communication among couples in Osogbo metropolitan. 

 

Research Objectives 

i. To investigate the patterns and frequency of 

social media usage among couples in the 

Osogbo metropolis. 

ii. To assess the impact of social media usage on 

the frequency and quality of face-to-face 

communication between couples in the 

Osogbo metropolis. 

iii. To explore couples' perceptions of social 

media as either a facilitator or barrier to 

effective interpersonal communication. 

Literature Reviews 

Social media  

Numerous authors have delineated the concept of social 

media. Dollarhide (2021) characterised social media as 

a computer-based technology facilitating the exchange 

of ideas, opinions, and information through virtual 

networks and communities. Social media is described as 

any platform that enables the sharing of material, 

including pages, videos, or text in various formats 

(Kudumula, 2022). Social media is an internet-based 

platform that enables swift electronic sharing of content, 

encompassing personal information, papers, videos, and 

images. Individuals engage with social media via a 

computer, tablet, or smartphone utilising web-based 

software or applications (Dollarhide, 2021). Kudumula 

(2022) categorises social media into numerous forms, 

including social networking sites, which primarily 

facilitate connections with friends and family and 

emphasise interpersonal communication, such as 

Facebook, LinkedIn, and Twitter. Image-centric 

platforms content categories such as infographics, 

illustrations, and photographs engage users more 

effectively; examples include social media applications 

like Pinterest, Instagram, and Snapchat, which are meant 

to enhance image sharing. Video sharing and streaming 

services, notably YouTube, have significantly 

transformed user engagement with video material. 

Additionally, discussion forums are crucial since they 

facilitate users in posing enquiries and receiving 

responses from a diverse array of individuals. Examples 

of such platforms are Quora and Reddit (Kudumula, 

2022). 

Empirical Reviews  

Focussing on the influence of social media use on 

interpersonal relationships among family members in 

South-East Nigeria, Udeze et al. (202) employed a 

survey approach with a sample of 384 respondents. This 

study sought to grasp the degree to which preference for 

social media affects time spent together, the nature of 

social media's impact on affective connections, and how 

it shapes family communication patterns. Findings of 

this survey showed that most of those polled used social 

media during family dinners. Many also said they 

couldn't stay off social media during talks with family 

members. The overall conclusion of this study was that 

social media has a considerable and unfavourable 

impact on family interpersonal interactions. It also 

implied that several families in the urban areas of South-

East Nigeria suffer from social media addiction. Among 

the suggestions were changing templates to control 

social media use, such as establishing specified family 

time where social media is limited. Families were also 

advised to include social media into their 

communications; for instance, they may set up family 
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social media group sites for involvement during times 

they are apart.  

Kiymaz and Akinci-çötok's (2024) is another study used 

a symbolic interactionist lens to investigate how social 

media reflects meaning, identity, and role processes in 

marital relationships. Social media was shown in this 

study to be a tool for generating new meanings, 

identities, and roles in marriage. It adds fresh depth to 

marriage life by letting family members, including 

couples, make their roles and identities socially apparent 

in digital environments. Through social media, couples 

express their identities to the outside world and so 

establish and strengthen a social identity connected to 

their roles. By publicly presenting their marriage roles, 

couples build their worlds of meaning and define their 

relationships and identities; social media serves as a 

symbolic interactional arena inside marital partnerships. 

Contributing to a shared identity, couples express 

themselves via symbols, rituals, and marriage-related 

expressions. Many people view posting their marital 

status on social media as a routine, unchallenged activity 

comparable to doing it in real life. It can help to avoid 

being seen as single, officially confirm the marriage, 

safeguard its limits, and spread joy. Using profile 

pictures with one's spouse shows belonging and 

redefines personal identity inside the marital role, 

therefore presenting this role as a symbol of belonging 

for the public. Such images can convey the stability, 

happiness, and strength of the connection. Exposure to 

idealised pictures of family and marriage on social 

media might affect opinions and impact identities 

formed during marriage. 

Apalowo (2014) focuses on the role of Facebook in 

courtship and marriage among undergraduate students 

in Zaria, Nigeria. The study reveals that Facebook is 

commonly used to maintain romantic relationships, with 

couples sharing photos and wall posts to express their 

commitment. However, the platform also fosters 

psychological issues such as online monitoring 

behavior, jealousy, and trust violations. The study 

recommends that couples use social media to enhance 

understanding rather than monitor each other, 

emphasizing the importance of offline communication 

to strengthen relationships.  

The literature reviewed reveals make it clear that social 

media greatly changes communication patterns. Online 

communication's absence of non-verbal signals like tone 

of voice or body language might cause misinterpretation 

or misconceptions. Too much involvement can reduce 

displays of love and the time relatives spend together. 

Distraction by cellphones during personal talks can 

compromise relationships by lowering involvement and 

attention. Some people, particularly young adults, may 

choose social media communication because of greater 

comfort levels than in-person contact, therefore maybe 

conversing less face-to-face communication.  

Theoretical Framework 

Uses and Gratifications Theory (UGT) 

The uses and gratifications theory asserts that 

individuals interact with media to satisfy specific needs 

and desires. Unlike many media theories that see media 

users as passive, the uses and gratifications approach 

considers users as active agents who exercise control 

over their media consumption. The uses and 

gratifications theory is selected to elucidate and 

understand the phenomena of this investigation. Anaeto 

and Onabanjo (2008) delineated the tenets of the theory 

as follows:  

i. The audience is conceived as active. The 

concept is predicated on the assumption that 

viewers are goal-oriented and pursue their 

objectives via the media source.  

ii. In the mass communication process, a 

significant degree of initiative in connecting 

need gratification and media selection resides 

with the audience member. This encapsulates 

the notion that individuals frequently exploit 

the media to their benefit rather than being 

exploited by it. The receiver dictates what will 

be assimilated and remains impervious to 

external media impact. 

iii. Numerous objectives of media utilisation can 

be established from information provided by 

the individual audience member. This concept 

posits that individuals possess a high level of 

awareness regarding their motivations and 

decisions, and can articulate them vocally 

when required. 

The Uses and Gratifications Theory (UGT) is very 

helpful for the research because it explains why couples 

in Osogbo use social media, the benefits they get from 

it, and how it affects their communication. UGT looks 

at how users are actively involved and what drives them, 

which helps to explain how social media can both 

strengthen and hurt relationships. UGT make it possible 

for the study to provide clear advice and plans to help 

couples deal with the good and bad things that social 

media can do for their relationships. 

Methodology 

The survey research method was adopted for this study. 

This method was chosen for its ability to gather 

objective and accurate data, leading to valid, testable, 

and authentic conclusions. The study population 

comprised couples residing in the Osogbo metropolis, 

which includes Osogbo (201,900) and Olorunda 

(170,900) Local Government Areas in Osun State, based 

on the City Population (2022) 

(https://www.citypopulation.de/en/nigeria/admin/NGA

030__osun/). The sample size for this study was 

calculated in order to ascertain to a high degree that it is 

representative. The sample size was determined using 

Taro Yamane formulae given below:  

https://www.citypopulation.de/en/nigeria/admin/NGA030__osun/
https://www.citypopulation.de/en/nigeria/admin/NGA030__osun/


Ifeduba, Akinola, Opaleke 

   
16 

n = Sample size 

N = Population (372,800) 

e = Sampling error (0.05) 

The sample size is calculated thus: 

𝑛 =
372,800

[1 + 372,800   (0.05)²]
 

𝑛 =  
372,800 

[1 + 372,800 (0.0025)]
 

 𝑛 =  
372,800

[1 + 932]
 

𝑛 =  
372,800

933
 

𝑛 =  399.57 

≃ 400 

Therefore, the sample size representative of 287,156 as 

derived through this formula is 400.The main data 

Collection instrument for this research work is 

questionnaire. 

This study adopted a stratified random sampling 

technique to ensure fair representation across all wards. 

The population was divided into 26 wards 15 in Osogbo 

and 11 in Olorunda and 15 respondents were selected 

from each ward in the Osogbo local government: Ataoja 

‘A’, Ataoja ‘B’, Ataoja ‘C’, Ataoja ‘D’, Ataoja ‘E’, Otun 

Hagun B, Alagba, Are-Ago, Jagun ‘A’, Jagun ‘B’, Baba 

Kekere, Otun Jagun ‘A’ , Eketa , Otun Balogun ‘A’, 

Ekerin Ward, and Olorunda. Local government 

Agowande, Balogun, Akogun, Atelewo, Owoope, 

Owode I, Owode II, Ayetoro, Wardoba‐Ile, Oba Oke, 

and Ilie; for the remaining 10 respondents, 5 

questionnaires were randomly assigned extra to the local 

government capitals, Oke-Bale, Osogbo, and Igbona 

Olorunda, based on their importance.  

 

DATA ANALYSIS  

Table 1: Socio-Demographic Characteristics of Respondents 

Variables  Response  N Percentage  

Age 18–25 years 18 4.5 

 26–35 years 213 53.3 

 36–45 years   104 26.0 

 45 years and above  65 16.3 

 Total  400 100.0 

Marriage duration Less than 1 year 15 3.8 

 1–3 years 78 19.5 

 4–6 years 198 49.5 

 More than 6 years 109 27.3 

 Total 400 100.0 

Source: Field survey, 2025 

Table 1 reveals that a significant proportion of 

respondents (53.3%) fall within the 26–35-year age 

group, suggesting that many participants are in their 

early to mid-adulthood. Additionally, nearly half 

(49.5%) have been married for 4 to 6 years, indicating 

that the study sample primarily consists of couples in the 

early to middle phase of marital life. 

 

 

 

 

 

 

 

https://www.eduweb.com.ng/osogbo-wards-new-and-exsiting-polling-unit/#13_EKETA_WARD
https://www.eduweb.com.ng/osogbo-wards-new-and-exsiting-polling-unit/#15_EKERIN_WARD
https://www.eduweb.com.ng/osogbo-wards-new-and-exsiting-polling-unit/#15_EKERIN_WARD
https://www.eduweb.com.ng/olorunda-wards-new-and-exsiting-unit/#8_AYETORO_WARD
https://www.eduweb.com.ng/olorunda-wards-new-and-exsiting-unit/#9_OBA%E2%80%90ILE_WARD
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Table 2: Distribution of respondents on the common patterns of social media usage among couples in Osogbo 

metropolis 

Variables  Response  N Percentage  

Frequently used Social media Facebook 112 28.0 

 Instagram 67 16.8 

 WhatsApp 112 28.0 

 Twitter/X 33 8.3 

 TikTok 66 16.5 

 Others 10 2.5 

 Total  400 100.0 

Hours spend daily on social media Less than 2 hour 34 8.5 

 2–4 hours 51 12.8 

 5–7 hours 210 52.5 

 More than 7 hours 105 26.3 

 Total 400 100.0 

How often do you and your partner engage with 

each other on social media platforms 

Rarely 44 11.0 

 Neutral 20 5.0 

 Often 100 25.0 

 Very Often 236 59.0 

 Total  400 100.0 

Source: Field survey, 2025 

Table 2 shows that Facebook and WhatsApp are the 

most frequently used platforms among respondents, 

each used by 28% of participants. The majority (52.5%) 

reported spending between 5 to 7 hours on social media 

daily. Notably, 59% indicated they "very often" engage  

with their partner on social media. These findings 

suggest a high level of digital interaction among 

couples, though the heavy time spent may have 

implications for in-person communication. 

 

Table 3. Distribution of respondents on how social media usages influence the frequency of face-to-face 

communication between couples 

Variables  Response  N Percentage  

Does your use of social media reduce the amount of time 

you spend having face-to-face conversations with your 

partner 

Yes 283 70.8 

 No 51 12.8 

 Not really 66 16.5 

 Total  400 100.0 

How often do you feel distracted by social media while 

talking to your partner  

Never 2 .5 

 Rarely 3 .8 

 Neutral 5 1.3 

 Often 216 54.0 

 Very often 174 43.5 

 Total 400 100.0 

Source: Filed survey, 2025 

According to Table 3, 70.8% of respondents 

acknowledged that social media usage reduces their 

face-to-face communication time with their partner. 

Additionally, 54% often feel distracted by social media 

during conversations, while 43.5% feel distracted very 

often. These findings highlight a potentially adverse 

impact of social media on direct interpersonal 

communication within relationships 
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Table 4. Distribution of respondents on how couples perceive the role of social media in enhancing or hindering 

their interpersonal communication 

Variables  Response  N Percentage  

Do you think social media has improved your 

communication with your partner 

Strongly agree 202 50.5 

 Agree 109 27.3 

 Neutral 6 1.5 

 Disagree 36 9.0 

 Strongly disagree 47 11.8 

 Total  400 100.0 

Do you believe social media causes more 

misunderstandings or conflicts in your relationship  

Strongly agree 127 31.8 

 Agree 164 41.0 

 Neutral 16 4.0 

 Disagree 52 13.0 

 Strongly disagree 41 10.3 

 Total 400 100.0 

Source: Filed survey, 2025 
Table 4 presents a dual perspective on social media's 

influence. While over half (50.5%) strongly agree that 

social media enhances communication with their 

partner, 41% also agree that it contributes to 

misunderstandings or conflicts. This paradox indicates 

that while social media may facilitate easier or more 

frequent contact, it can also lead to misinterpretation, 

overexposure, or lack of emotional depth in 

communication. 

Discussion of findings  

A significant proportion of respondents, 50.5% said 

social media mostly WhatsApp and Facebook had 

enhanced commuication with their spouses. This backs 

UGT's claim that people use media to fulfill relational 

requirements. Given their great daily use (5–7 hours for 

52.5%), couples use social media for continuous 

connection. The preference for instant messaging fits the 

theory's focus on convenience and immediacy in 

satisfying communication gratifications.  

The data shows a contradiction, though: 59.0% of people 

use social media to communicate with their spouses, 

70.8% say it cuts down on time spent in with their 

spouses. This implies that although social media closes 

physical distances, it might replace offline 

communication, therefore supporting UGT's idea of 

media displacement effects whereby one pleasure such 

as fast messaging replaces another like significant face 

to face communication.  

Social media creates relational tensions even if it has 

advantages. During couples’ interactions, more than half 

of the study (54.0%) said social media distracted them, 

41.0% said it caused misunderstandings or disputes. 

This fits UGT's acknowledgement of unintentional 

effects users could want connection but find 

interruptions or miscommunication caused by social 

media design such as message notifications or pop up.  

Particularly interesting is the age demographic 26 to 35 

years, married 4 to 6 years. As we are in internet age, 

this young-adult are quite used to social media 

integration in everyday life, yet their relationships may 

suffer from communication collapse where online 

interactions lack the nuance of offline communication, 

leading to conflicts.   

The findings highlight that while couples use social 

media as a platform to stay connected, its abuse can 

compromise relationship and communication quality. 

This reflects UGT's theory that media impacts rely on 

user motivation and setting. 

Conclusion  

In conclusion, this study has shown that social media 

usage among couples in Osogbo metropolis has positive 

and negative effects on interpersonal communication. 

Specifically, partners' engagement on Facebook and 

WhatsApp leads to increased communication. However, 

this comes with a cost such as less face-to-face 

interaction and more distractions during conversations. 

Moreover, while many couples see social media as a 

facilitator of communication, a significant proportion of 

these people consider it the cause of misunderstanding 

and conflict. The effect of social media on couples' 

communication is dual-edged, it promotes accessibility 

but runs the danger of being casual and distraction. 

Recommendations 

Based on the findings of this study, the following 

recommendations are proposed: 

i. To promote a healthy emotional bond between 

partners, couples should make efforts to strike 

a balance between social media usage and face 

to face interactions.  

ii. Social media was designed to connect people 

to each other; therefore, partners need to 

engage mindfully, paying attention to what is 

being said. For example, people can stop using 
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their phones during meals or important 

conversations.   

iii. Couples should devise ways to deal with 

misinterpretations or disagreements that may 

arise as a result of social media interaction. 

Social media can create problems in 

relationships, therefore people should be 

prepared to address them.   

iv. It would be good for people to set up advocacy 

campaigns and implement training to sensitize 

couples to the negative effects of social media 

on their relationships. They will then know 

more about what to do and what not to do 

regarding social media. 
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