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The study investigated how professional journalists perceive citizen journalism practice and ethnic politicking during the 2023
presidential election in Oyo state, Nigeria. The study adopted a qualitative research approach, grounded in social responsibility
theory. Purposive and snowball sampling techniques were employed to select 20 professional journalists from three national
newspaper organizations in Oyo State for the interviews. Three national newspapers were purposefully selected to represent the
three main geographical zones in Nigeria: Daily Sun (East), Daily Trust (North), and Nigerian Tribune (West). Findings indicated
that professional journalists perceived citizen journalists' practice during the 2023 presidential election negatively describing it as
biased, impractical, and influential. However, they also recognized that citizen journalists can provide valuable support in the
electoral process by disseminating accurate and timely reports of events. Also, the study found that citizen journalists have a
stronger influence on voters’ choices during elections due to citizens’ heavy reliance on online platforms for real-time news updates.
Also, ethnic politics was not only promoted by citizen journalists but also by political candidates, traditional media organizations,
and most especially socially active citizens who had affiliations with political parties, candidates, and religious groups. The study
suggested that professional journalists and traditional news media need to do much more on online platforms during elections
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Introduction

Citizen journalism is the participation of ordinary citizens in
news gathering and reporting, made possible by the advent of
Information and Communication Technology (Bruns, 2018). It
is an outcome of democratic design of social media platform
which fosters users participation in the creation and
dissemination of information through the new media. Social
media emerged as a potent platform for political news and
electoral campaigns, offering politicians a direct channel to
connect with voters and influence public opinion during
electioneering period (Njoku et al., 2024). While professional
journalists utilize both traditional and digital platforms like
Facebook and X (formerly Twitter for political news
dissemination, citizen journalists rely exclusively on social
media platforms and blog sites for information sharing and
connecting with media audiences (IseOlorunkanmi et al.,
2023).

Citizen journalists poses serious threats to journalism practice,
electioneering, and democracy news (Okocha et al., 2022) as
issues such as misinformation, loss of public, sentiment-driven
reporting, religious and ethnic biases, unprofessionalism, and
the proliferation of false reports have been attritubeted to the
impact of their practice (Iseolorunkani, 2023). With social
media transforming journalism into an all-comers affair,
professional journalists with mainstream news media now

compete with citizen journalists for the attention of the same
audience during election periods (Liciter, 2018). Citizen
journalists produce and share political news content on social
media just as extensively as professional journalists, making it
difficult for some media audiences to distinguish between
news content from legitimate media brands and citizen
journalism media news content in the digital space.

The 2023 presidential election in Nigeria was marred by the
promotion of fake news and ethno-religious political content
that swayed public opinion about political candidates, creating
challenges for professional journalists. For example; one of the
most viral fake news that dominated the internet during the
presidential election was the death news of one of the
presidential candidate, Bola Ahmed Tinubu. Some news wrote
that he died in a hospital abroad while some said he was
critically ill. Similar fake news was recorded the former
president, Muhammed Bihari while he was contesting for the
position, and even when he was in office.

Citizen journalists actively participated in the political process
and campaigns, producing numerous news stories both
verified and unverified that were sometimes unreported by
professional journalists (Guanah, 2025). While some issues
were deliberately overlooked by professional journalists to
maintain journalistic ethics, others were brought to the
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forefront of public debate, investigated, and reported to correct
misperceptions and help citizens make informed voting
decisions. For instance, during the 2023 presidential election,
some citizen journalism media reported news regarding
President Bola Ahmed Tinubu’s alleged drug involvement and
the Chicago academic results controversy which spread on
many social media platforms and sparsely addressed by some
professional journalism media.

Similarly, the 2023 presidential election was marked by ethnic
and ethno-religious political reporting, which played a crucial
role in shaping voter decisions (Opejobi, 2023; Iremeka,
2023). For instance, the popular phrase “Emi lokan”
popularized by the All Progeressie Congress (APC)’s
presidential candidate Bola Ahmed Tinubu, sparked
widespread reactions among Nigerians both at home and
abroad as an ethnic-based statement. Tinubu used the phrase
(which means “it is my turn”) to cajole the Yoruba ethnicity to
support his presidential ambition and vote for him, arguing that
the last two presidents of the country were from the northern
part of the country. Some citizens supported him by posting
videos and multimedia content to cajole the Yorubas and
Nigerians generally.

On this note, this study assessed professional journalists’
perceptions of the roles of citizen journalism practice during
elections. Also, it examined their perception of the manifest
and perceived impact of ethnic politicking, on voters’
behaviour during the election. Therefore, the objectives of the
study include.

1. To investigate professional journalists’ perceptions
of the roles of citizen journalists during the 2023
presidential election in Nigeria;

2. To examine the influence of ethnic-politics on
citizens’ voting decisions during the 2023
presidential election.

Literature Review
Citizen Journalism

Citizen journalism is increasingly recognized as a crucial
element in fostering open and democratic societies. Social
media platforms are expanding Nigeria’s social space in
unprecedented ways, breaking the information monopoly
previously held by traditional media practitioners (Miller,
2019). This democratization of information unleashed the
journalistic potential of individual media audiences who are
bloggers, social commentators, and political critics across the
country (Wilnart & Weaver, 2018).

One of the early instances of citizen journalism gaining
prominence occurred in the United States, driven by the
perceived ineptitude of traditional journalists during the
coverage of the 1988 U.S. presidential election (Chinweuba,
2023). Although professional journalism as a discipline began
with the establishment of the world’s first journalism school at
the University of Missouri in 1908, newspapers had existed for
centuries prior. The early colonial newspapers in the United
States were so influential that the nation’s founders included a
clause in the First Amendment to protect freedom of the press.
Given that professional journalism as a field had not yet
emerged, it can be inferred that the framers of the constitution

were protecting the work of “citizen journalists’; individuals
who practised journalism without formal training or education
of media and journalism, knowledge of the profession’s ethics
and standard way of practice (Ineji, 2021) in national interest.

Citizen journalism involves the participation of ordinary
citizens in news gathering and reporting, facilitated by
advancements in  Information and Communication
Technology (ICT) (Bruns, 2018). It is a type of journalism
practice performed by a citizen or groups of citizens playing
an active role in the process of collecting, reporting, analyzing,
and disseminating news and information through digital
platforms (Chiakaan, Kaigama, Kpera, & Tsokwa 2022).
Citizen journalism is characterized as “a rapidly evolving form
of journalism where every citizen takes the initiative to report
news or express views about happenings within their
community.” Kolodzy supports this view, stating: “Citizen
journalism is a form of participatory journalism that takes the
concept of media convergence a step further, requiring the
sharing of information between producers and consumers. It
necessitates that audiences become part of the team, part of the
conversation. Audiences sometimes share information among
themselves, excluding conventional journalism from the loop”
(Odeba & Ishaya, 2023).

Some scholars and professionals argue that citizen journalists
are less likely to source their stories from official channels.
However, citizen journalists with prior professional experience
possess better knowledge and understanding of how to obtain
information from official sources (Noor, 2017). It is pertinent
to state that citizen journalists differs from online journalists
and bloggers. Online journalism simply explain the practice of
a journalist in the online space. It refers to individuals who
have been trained professionally and aborbed into the
professional body of their nation like the Nigerian Union of
Journalists (NUJ) and that practice in the online space, Online
journalists work as freelancers supporting mainstream news
media and providing up-to-date news content to society
through their social media, blog or website. So, their news
reports are based on research and investigation. On the other
hand, bloggers are individuals who document their thouughts,
lifestyles and or experiences on the digital space called
blogsite. Theor contents are based on their individual
experiences and emotions.

Journalists’ Perception of Citizen Journalism Practice in
Democracy

A recent study (Goyanes, Borah, Gil de Zufiiga & Shahin,
2021) suggests that professional journalists have mixed
perceptions of citizen journalism. While many acknowledge
its potential to democratize news production, they are
concerned about the quality and reliability of the content
produced by citizen journalists (Singer, 2020). Professional
journalists often perceive citizen journalism as lacking
editorial oversight, fact-checking, and adherence to ethical
standards that are central to traditional journalism (Baden &
Tenenboim-Weinblatt, 2018). This perception is grounded in
the view that without professional training and accountability,
citizen journalism risks spreading misinformation and
undermining the credibility of news. A study by Tandoc and
Jenkins (2020) found that professional journalists often view
citizen journalism with scepticism, especially when it comes
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to politically oriented content. They argued that though citizen
journalism can enhance democratic participation by providing
alternative viewpoints, it also contributes to the polarization of
public discourse, particularly when it reflects partisan biases
or ideological motivations.

A 2020 study (Tiffen, Jones & Murray, 2020) highlights the
tension between professional and citizen journalists, noting
that professionals often express concerns over the growing
influence of non-professional contributors. Citizen journalism
provides real-time updates during breaking news events, and
the absence of editorial checks increases the risk of inaccurate
reporting. This scepticism is particularly pronounced in
politically  sensitive contexts, where the spread of
misinformation through citizen journalism can have
significant consequences.

Despite concerns about quality, some journalists recognize the
complementary role of citizen journalism in covering events
that mainstream media may overlook or underreport,
especially in restrictive political environments. For instance,
during the 2020 #endSARS movements in Nigeria against
police brutality and corruption, citizen journalists played a
crucial role in documenting the protests and the human rights
violations during the protests, often at great personal risk
(Mabweazara, 2020). This led some professional journalists to
appreciate the role of citizen journalists in providing a broader
range of perspectives and giving a voice to marginalized
communities (Park, Fisher, Flew & Dulleck, 2020) in society.

Moreover, citizen journalism has altered the dynamics of news
production by encouraging more participatory forms of
journalism,  where professional news organisations
increasingly incorporate user-generated content into their
coverage. By so doing, citizen journalism indirectly influences
the news agenda in mainstream media. Hermida (2021) refers
to this trend as “ambient journalism,” where professional
journalists rely on citizen-generated content to enhance their
reporting, especially during social injustice, crises or breaking
news. This has led to a blurring of boundaries between
professional and citizen journalism, though the role of
professional journalists as gatekeepers who verify and
contextualize such content remains crucial.

Concerns about the accuracy and objectivity of citizen
journalism remain prevalent among professional journalists.
Without the rigorous fact-checking and editorial processes that
define professional journalism, citizen journalists are more
prone to spreading unverified information, particularly during
crises or politically charged situations (Kligler-Vilenchik,
2021). This has been exacerbated by the rise of social media,
where misinformation can spread rapidly.

Ethnic Politicking in Nigerian Politics and the 2023
Election

Ethnic politicking refers to the formation of political parties
and movements based on ethnic identities. It involves ethnic
groups acting as political entities to secure political rights and
influence (Aderayo, 2022). The intersection of ethnicity and
politics has become a significant factor in shaping national
development. Ethnicity, rather than fostering consensual
societal cohesion, often generates conflict. It is a social
construct based on cultural practices and symbols (Okpala &

Onodugo, 2023). During the colonial era, major ethnic groups
in Nigeria developed regional political parties driven by ethnic
consciousness. This form of politics became a major obstacle
to Nigerian nationalism and development (Ebegbulem, 2019).
The politics of ethnic loyalty and identity reflect a desire to
address economic and social exclusion, political
marginalization, and racial-cultural oppression within the
political framework of a nation (Igwe & Onuegbu, 2023).

In the 2023 presidential election, ethnic politicking was
evident among both professional and citizen journalists, who
displayed preferences aligned with their ethnic affiliations.
Various ethno-political issues emerged during the election,
notably the “Emi Lokan’ slogan used by the All-Progressive
Congress (APC) presidential candidate. This slogan was based
on the perception that the South-West geopolitical zone had
not yet had a chance to lead the country in a while (since the
time of Olusegun Obasanjo), and it reflected the candidate’s
belief that it was his turn to assume the presidency (lge, 2023).

Theoretical Framework

Social Responsibility Theory

Social Responsibility theory examines the obligations and
duties of the mass media and media professionals concerning
accountability and their responsibility to the public. As an
evolution of the Libertarian theory, the theory maintains the
media’s independence but emphasizes the media's
responsibility to society explicating that while media freedom
is essential, it must be balanced with a commitment to societal
responsibilities. Media has the responsibility to the general
public to provide accurate and updated reports of events and
editorials to help citizens make informed decisions on
government policies and public affairs (Ward, 2011). Dennis
McQuail (2005) presents the core principles of the theory as
below.

The media have obligations to society, and media ownership
is a public trust; news media should be truthful, accurate, fair,
and objective; the media should be free but self-regulated; the
media should follow agreed codes of ethics and professional
conduct, and under certain circumstances, government may
need to intervene to safeguard the public interest (p. 150).

The rise of citizen journalism highlights the relevance of social
responsibility theory, considering a pertinent question: should
citizen journalism serve as an alternative to professional
journalism practice? Citizen journalism, facilitated by the
internet and social media, often bypasses traditional ethical
standards, leading to concerns about accountability and
responsibility (Ward, 2011). Also, the absence of gatekeeping
in citizen journalism can lead to a lack of responsibility, which
is traditionally a cornerstone of mainstream media (Okocha &
Akpe, 2022). Journalists are obligated to provide a
comprehensive, accurate, and unbiased representation of
events. This ensures that citizens are informed, educated, and
able to make well-informed decisions. The theory suggests that
journalists’ responsibilities extend beyond mere information
and education; they must also adhere to ethical standards of
truth, accuracy, balance, fairness, and objectivity (Paul &
Kabiru, 2019). Additionally, they are tasked with protecting
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the public from misinformation, rumours, and fake news,
which can lead to societal disorder and instability.

Methodology

This study adopted the in-depth interview method of
qualitative research approach. This approach enables an in-
depth exploration of the topic by allowing informants to
provide detailed explanations and insights into the situation
being investigated. The target population for this study
consisted of practising journalists registered with the Nigerian
Union of Journalists (NUJ), Oyo State Chapter, and affiliated
with national newspaper organizations within the state. Three
national newspapers were purposefully selected to represent
the three main geographical zones in Nigeria: Daily Sun (East),
Daily Trust (North), and Nigerian Tribune (West). The study
utilised purposive sampling to select NUJ registered and
practicing journalists in Oyo state who reported on politics and
elections and were affiliated with any of these three
organizations. After recognizing a few of these journalists, a
snowballing sampling method was used to recruit more
journalists who fit into the specifications. Initially, 30
journalists were targeted for the study but the researchers
stopped the interview at the 20" based on data saturation. The
20 journalists interviewed provided comprehensive
information about their experiences and perceptions of citizen
journalism practices and ethnic politics during the 2023
election. The data collected from the interviews were analyzed
thematically, focusing on key dimensions and patterns that
emerged.

Findings and Discussion
Professional Journalists’ Perception of Citizen Journalism
Practice in the 2023 Election

Perception encompasses individual knowledge and experience
of a subject matter. It explicates how individuals recognize and
interpret sensory information and think about something or
someone based on past experiences and information shared.
Perception of professional journalists of citizens' journalism
practice during elections addresses their submission and
experience of citizen’s journalist roles and their impact on
society and the media profession. Findings show that
professional journalists have both positive and negative
perceptions of citizen journalists’ roles in society and during
the electioneering period. Specifically, many professional
journalists have a negative perception of the role citizen
journalists played during the 2023 general election in Nigeria,
while only a few view citizen journalism's roles positively.
Four sub-themes that emerged from this analysis are:

i. Perceived Negative Roles

ii. Perceived Positive Roles

iii. Two-Edged Sword

iv. Collaborative Journalism Practice
i. Perceived Negative Roles

Many of the professional journalists who hold negative
perceptions of citizen journalism argued that their roles during
the 2023 presidential election were impractical, influential,

unrealistic, misleading, biased, defensive, and fake. These
journalists noted that citizen journalists’ reports are often
unrealistic because they share biased and one-sided news to
gain followers and become verified on social media platforms.
Additionally, citizen journalists’ reports were considered
misleading, negatively impacting people’s knowledge, voting
decisions, and expectations of the electoral outcome.

Furthermore, one of the informants spoke on who is a
journalist. The informant, informant 2 argued that “everyone
who wants to spread information cannot be termed as a
journalist.” He emphasized that social media is a free online
platform that allows anyone to access, comment, repost, and
share information freely on their page at no cost hence, some
social media users perceive and and even describe themselves
as journalists thereby complicating the profession. Studies
have shown that free and open access to social media promotes
fake news and misinformation, much of which is attributed to
citizen journalists who jump on every trending issue in the
social media space (David, 2023). This highlights the growing
concern on fake news which has become a central issue in
various spheres of life due to easy access to online platforms.
Fake news affects societal values, modifying opinions on
various critical issues and topics, and redefining the real truth
(Olan, et al, 2024),. This raises doubts about the credibility,
accuracy, transparency, and quality of news information
disseminated on social media especially.

Most citizen journalists are concerned with social media traffic
and profitability, leading them to share unverified information
as news content to a vulnerable social media audience.
Informant 11 mentioned that citizen journalists often hastily
publish “unverified and unfounded election reports to suit their
political supporters against their political opponents without
verifying them.” Emphasizing this, Informant 10 asserted that
citizen journalists are biased and partisan in their reportage,
often writing and publishing news in favour of their political
candidate or sponsor. Informant 10 explained that; “citizen
journalists, typically, rush to publish without attribution,
verification, authentication, balancing, or authorization of
facts, many times. They have been accused of publishing
unverified election results, and unfounded election reports to
suit their political supporters against their political opponents”.

Furthermore, professional journalists explicate how citizen
journalism practice degrades the journalism profession.
Informant 6 said, “People classify everyone telling stories and
disseminating information on social media as journalists and
this has caused professional jeopardy for the profession”.
Informant 10 expatiated this submission.

The impact of citizen journalism practice in Nigeria has misled
many gullible Nigerians, especially the young ones; teenagers,
youths and a few aged people who are unfamiliar with internet
technology. Some of these people promote negative cultural
values and lies to win the audience's attention and this has
ridiculed media and journalism practices over the years. Their
practice is more worrisome when it concerns election matters
because people rely so much on news and information to make
decisions and there are usually many narratives online. It
becomes easy for people to get easily swayed by untrue stories
about elections, candidates, and political parties. All of these
form people's decisions on who to vote for during an election.
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This submission revealed that citizens are vulnerable during
the electioneering period due to their heavy reliance on online
media for information about the electoral process. Hence
citizen journalism media has a stronger influence on the media
audience. This finding correlates with McComb and Shaw’s
church hill expereiment on agenda-setting theory which
revealed how some 100 voters ranked the news and decided
who to vote based on their media consumption. In conclusion,
informant 9 said “I believe citizen journalists were not so
effective in the last presidential election. Though some of them
sometimes shared real-time information. But the question is,
how true is the information? What is their relevance? My point
is that professional journalists must stand to protect the citizens
from misinformation and fake news during elections. The
desperation of the citizen journalists and some social media
users could provoke citizens from voting and this contributes
to the problem we are facing as a country”. This submission
points out the responsibility of professional media
practitioners in protecting media audiences during their
vulnerable period by ensuring a constant flow of real-time
news updates on electoral activities on digital platforms.

ii. Perceived Positive Perception

Findings indicate that many professional journalists hold a
positive view of the roles played by citizen journalists during
the election. According to several informants, citizen
journalists significantly contributed to the electoral process
through various activities, including raising awareness,
informing the public, and mobilizing voters. Informant 13
observed that citizen journalists “mobilized citizens for the
electoral process, created awareness, and amplified the
campaigns of various candidates.” This view is supported by
Informant 5, who described citizen journalists as “grassroots
journalists” who revitalized public engagement through their
continuous updates on political events.

Citizen journalists also played a crucial role in ensuring
electoral transparency and accountability. Informant 8
highlighted that they “exposed information fraud and
irregularities in the election process that mainstream media
might have missed due to various forms of influence.”
Informant 5 further praised their contributions, noting that
citizen journalists provided “real-time updates that enabled
citizens to monitor the election and identify potential fraud.”
Additionally, citizen journalists effectively filled gaps left by
professional media, particularly in less-covered or rural areas.
Their extensive use of social media platforms was instrumental
in disseminating information quickly and widely. Informant 10
remarked that citizen journalists “informed citizens about
issues that professional journalists might have overlooked,
thereby enhancing public awareness.”

This findings relftes that some professional journalists
recognize the complementary roles and positive impact of
citizen journalists in providing broader perspectives to public
discourse during elections (Mabweazara, 2020; Park et al,
2020). Their contributions were seen as essential to fostering
informed citizen participation and ensuring the overall success
of the electoral process.

iii. Two-edged Sword

Findings from the interview indicate that citizen journalism in
Nigeria is perceived from two perspectives, with professional
journalists holding both positive and negative views about its
roles and perceived impact. Informant 13 said; “citizen
journalists played a very critical role during the election, and
their roles are dual in nature.” In line with this, Informant 8
argued that “the role of citizen journalists during the election
cannot be entirely dismissed, as their reporting often revealed
irregularities, misconduct, and inaccuracies that professional
journalists overlooked during the 2023 presidential election.”

Expanding on this, Informant 19 revealed.

When we evaluate the dual roles they play, we can conclude
that citizen journalists have contributed to democratizing our
media landscape. They have provided valuable support in the
electoral process.”

He further remarked, “Technology has facilitated their role,
and citizen journalism is now an integral part of our media
environment.” Consequently, some journalists have advocated
for a collaborative approach between citizens and professional
journalists. Informant 20 suggested that.

The liberalization of the social media space and citizens' rights
to publish and share information should be embraced.
Implementing regulatory mechanisms, even self-regulation
could help maximize the positive impacts while mitigating the
negatives.

Conclusively, Informant 15 observed;

We need mainstream journalists to fact-check what citizen
journalists share on social media and the internet. The
pluralism of our media system allows for greater participation
and sharing of views. My perspective is that while citizen
journalism brings valuable contributions, collaboration with
professional journalists can enhance the accuracy and
reliability of the information shared. The more collaboration
there is, the better the outcomes for our society.

In this regard, a significant amount of professional journalists
advocated for a collaborative practice described as significant
for effective democracy.

iv. Collaborative Journalism

Professionals who perceive that the positive roles of citizen
journalists outweighs the negative advocated for collaboration
between mainstream and citizen journalists. When asked if
they had ever worked on a project with citizen journalists, 7
out of 20 interviewed professional journalists responded
affirmatively. These journalists believe that collaboration
between the two would foster a healthier relationship,
enhancing the accuracy, comprehensiveness, and timeliness of
news reporting. Informant 19 suggested that citizen journalists
could practice more professionally, efficiently, and effectively
if properly trained thus, “the two can collaborate for better
operational efficiency.” Similarly, informant 16 argued that
collaboration would be beneficial as professional and citizen
journalists could act as checks on each other’s practices for the
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public good, stating that both “should work hand in hand to
keep each other accountable. Both types of journalism are
crucial in this digital age.” Informant 7 supported this view,
emphasizing that collaboration would allow mainstream and
citizen journalists to complement each other’s efforts.
Likewise, informants 17 and 8 concurred, noting that such
collaboration would help integrate both mainstream and
citizen journalists, potentially “erasing quack practitioners
from the system.”

On the contrary, informant 3 expressed scepticism, arguing
that “a smooth working relationship between the two types of
journalists is unlikely.” He explained that “collaboration might
not yield positive results because citizen journalists often focus
on fake news and exaggerated information.” Informant 9 also
suggested that such collaboration might lead to more disorder
than efficiency.

Despite these concerns, many informants supported the idea of
collaboration. Informant 13 argued that, despite the heavy
criticisms, citizen journalism has become integral to the media
landscape, helping to “democratize our media environment.”
Informant 11 also added that while the liberalization of social
media and citizens' rights to publish cannot be repressed,
regulating the online space even through self-regulation could
help professional journalists maximize the positive impacts of
citizen journalism while mitigating the negatives. This
indicates a recognition that while citizen journalism has its
drawbacks, its overall impact can be managed to benefit the
media landscape.

Impact of Ethnic Politicking on Citizens’ Voting Decision
during the 2023 Presidential Election in Nigeria

Ethnic politics involves leveraging cultural, tribal, or regional
affiliations to promote a political candidate or party during
elections. This practice includes forming or joining political
parties and campaigning for candidates based on their ethnic
background or geographic origin. According to Aderayo
(2020), ethnic politics is characterized by ethnic groups acting
as political entities, seeking political rights, and supporting
candidates from their ethnic group.

In Nigeria, an individual’s geopolitical zone or state of origin
often influences their political affiliations. Research by
Madubuegwu and Biereenu-Nnabugwu (2023) indicates that
citizens’ affiliations with political parties are frequently
shaped by the ethnic dominance of the party and the ethnic
background of presidential candidates. Observations from the
2023 presidential election in Nigeria suggest that ethnic
politics played a significant role in the electioneering
campaigns. It was evident that both journalists and citizens
exhibited preferences for candidates based on their ethnic
affiliations or party memberships. For example, Bola Tinubu,
a prominent presidential candidate, and the Yoruba ethnic
group expressed a strong sentiment that it was their turn to lead
Nigeria, reflecting a sense of historical or cultural entitlement
(lge, 2023).

The influence of ethnic politics on voters’ decisions was a
significant finding of this study. Many professional journalists
believe that ethnic politics notably impacted citizens’ voting

choices, while a few argue that it had no effect. The analysis
identifies several sub-themes below.

i Ethnicity
ii. Religion
iii. Journalists & Media Organizations
iv. Citizens & Ethnicity
V. The ‘Emi Lokan’ Slogan & Its Impact

i. Ethnicity

The interviews revealed that ethnic politics was a prominent
feature in the 2023 Nigerian presidential elections, influenced
not only by citizen journalists but also by political candidates,
citizens, and some traditional media organizations. Many
informants agreed that ethnic politics played a significant role
among voters. Several presidential candidates, alongside their
supporters, actively promoted ethnic-based narratives.
Informant 1 noted, “Ethnic politics was a major factor in the
2023 presidential elections. Politicians, especially the
presidential candidates, promoted ethnic politics.”

Informant 13 emphasized that the involvement in ethnic
politics was widespread, stating, “No candidate was immune
from this; the candidates were at the centre of it all the time.”
This was particularly evident in the use of the ‘Emi Lokan’
slogan by Bola Tinubu, which was seen as an appeal to the
Yoruba ethnic group. Informant 8 highlighted, “The slogan
'Emi Lokan indicated Tinubu’s promotion of ethnic politicking
during his campaigns.”

Informant 15 elaborated that ethnic politics was notably
prominent among the three major ethnic groups contesting for
the presidency, asserting, “Ethnic politics was significant
among all the candidates, particularly among the three major
ethnic groups.”

Further supporting this view, Informant 3 stated, “Ethnic
politics was crucial in Bola Tinubu’s victory. The Yoruba’s
frustration with the Buhari administration and the ‘Emi Lokan’
slogan reflected a strong desire for change in leadership.”

However, some informants pointed out that Peter Obi also
utilized ethnic politics. Informant 2 remarked, “Ethnic politics
played a role in the Labour Party’s strategy. Peter Obi used
ethnic and religious sentiments to appeal to voters in Southeast
Nigeria.” Informant 3 echoed this, saying, “The influence of
ethnic politics was evident as the Ighos wanted their candidate,
Peter Obi, to become president.” In the same vein, Informant
7 detailed how Peter Obi’s campaign strategy was heavily
ethnic-focused, stating, “Peter Obi campaigned extensively
among the Igbo, leveraging ethnic sentiment.” Informant 6
added that Peter Obi’s approach was ‘biased’ and
‘sentimental,” which was reflected in the election results from
the Eastern region. According to Abubakar (2023), Peter Obi
won 87.78% of his votes from the South-Eastern part of the
country.

In summary, both Bola Tinubu and Peter Obi, along with their
supporters and citizens, were significant promoters of ethnic
politics during the 2023 presidential election.

ii. Religion
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Religion was another prominent strategy employed by political
candidates, especially Peter Obi. Observations during the
electioneering campaign indicated that Peter Obi actively
engaged with religious communities, visiting churches and
religious camps to garner support. Informant 12 highlighted,
“ethnic politics did play a role in the election, particularly
through the Labour Party under Peter Obi, who utilized both
ethnic and religious sentiments to secure votes in Southeast
Nigeria.” Additionally, news reports and analyses suggest that
Peter Obi formed alliances with notable Christian leaders, such
as Bishop David Oyedepo of the Living Faith Church
(Olaknami, Nenge, & Oyewole, 2023), to influence his
followers.

The Vanguard newspaper also reported that Peter Obi
incorporated religion as a key campaign strategy. In a political
review reported by Arise News, Senator Chimaroke Nnamani,
Chairman of the Senate Committee on Cooperation and
Integration in Africa/NEPAD submitted that Peter Obi
compromised the essence of political patriotism and
nationalism of Nigeria. He stated that “Obi fed our people with
the sacred apple and Nigeria may never be the same again.
What was in whispers and hushed, hushed tones, Peter
proclaimed loud in decibels in Cathedrals and Holy
Sepulchers” (Casper, 2023). Nnamani further remarked, “Peter
Obi's religious campaign, disguised as Labour Party politics,
was tailored for all Christian denominations both within
Nigeria and among Nigerians abroad. Although he did not
explicitly say 'vote for me because | am a Christian," the
underlying message was clear and its impact, profound”
(Mojeed, 2023).

In conclusion, the use of ethno-religious tactics was evident as
a campaign strategy aimed at influencing voters' decisions
during the election.

iii. Journalists & Media organizations

The informants’ feedback revealed that media organizations
were also involved in promoting ethnic politics, given their
role in disseminating information to the public. Similarly,
citizen journalists played a role in this dynamic. While Bola
Tinubu and Atiku Abubakar primarily utilized traditional
media organizations for their campaign messaging, Peter Obi
was notably promoted by citizen journalists on social media
platforms. Interestingly, none of the informants mentioned
Abubakar Atiku in the context of using ethnicity as a political
strategy. One of the comments illustrates the involvement of
media organizations and citizen journalists in ethnic politics
during the election stated thus.

“Ethnic politics significantly influenced voters’ decisions, as it
was prominently displayed across various media platforms,
whether intentionally or not. Both news organizations and
citizen journalists contributed to this phenomenon. Many
citizen journalists were actively promoting Peter Obi, the
Labour Party's presidential candidate, while professional
media outlets supported their preferred candidates. This was
evident to the entire nation” (Informant 12).

Informant 14 concluded that “I believe ethnic politics was
promoted by social media users, but it was particularly
prevalent in the professional media due to their connections

with some of the candidates.” In a related manner, informant
10 said; “I think some media organizations were simply doing
political marketing in disguise of information sharing. We saw
some newspaper and TV stations aligning with some
candidates while some were neutral”. These submissions
underscore the adage in journalism: “he who pays the piper
calls the tune.” Thus, media organizations exhibited
partisanship in their reporting during the election.

iv. Citizens & Ethnicity

Some informants highlighted that citizens themselves played a
crucial role in the prevalence of ethnic politics during the
election period. Given that the major political candidates were
from Nigeria's three dominant ethnic groups, many voters
focused more on supporting their ethnic group’s candidate
rather than evaluating candidates based on their qualifications
and ability to serve the broader interests of the populace.

Informant 6 noted, “Many tribes exhibited their ethnic
sentiments at the polls.” Similarly, Informant 9 pointed out that
the ‘Emi Lokan’ slogan by Bola Tinubu contributed to the
perception among some Yoruba voters that it was their turn to
lead, further inflaming ethnic-based support. Supporting this
view, other informants observed.

Ethnic politicking was less a strategy by the candidates and
more a manifestation of voter sentiment. When voters saw that
the main candidates were from the three major ethnic groups,
they became more inclined to support their ethnic candidate”
(Informant 14).

The impact of ethnic politics on voters' decisions was
significant, as many were driven by ethnic loyalty. People
wanted their ethnic group to lead the country and were
prepared to take extreme measures to ensure that outcome”
(Informant 5).

Our decision-making was so polarized that instead of
evaluating candidates based on their promises or track records,
voters focused primarily on the candidates' ethnic
backgrounds” (Informant 13).

In summary, while candidates used ethnic politics as a
strategy, citizens also played an active role in promoting it.
Rather than being passive recipients of ethnic rhetoric, many
voters were proactive in their ethnic loyalties.

On the contrary, some professional journalists argued that
ethnic politics had a limited impact on voting decisions in the
2023 presidential election. For instance, Informant 2 said;
“despite the prominence of the ‘Emi Lokan’ slogan, Tinubu
did not secure the votes he anticipated in the south-west. This
suggests that ethnicity might not have been as influential in the
election outcomes as some people believe.”

v. The ‘Emi Lokan’ Slogan & its impact

The ‘Emi Lokan’ slogan, popularized during the 2023
presidential election, was introduced by Bola Tinubu, the APC
presidential candidate, during a campaign event in Abeokuta,
Ogun State. The Yoruba phrase ‘Emi Lokan’ translates to ‘It
is my turn,” suggesting Tinubu's claim to the presidency as his
rightful moment. Some informants argued that the ‘Emi
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Lokan’ slogan did not significantly impact Tinubu's election
success. Informant 1 explained that the slogan was not initially
intended as an ethnic political tool. Instead, it was meant to
address internal political maneuvering within the APC and was
later co-opted by political opponents. Informant 1 noted:

I believe the ‘Emi Lokan’ was not originally intended as an
ethnic campaign slogan, it became associated with ethnic
politics due to its use by opponents. Tinubu’s statement was
meant to address internal challenges within the APC and was
turned into an ethnic slogan when the Labour Party's candidate
promoted Igbo sentiment.”

Supporting this view, Informant 7 remarked:

“I don’t believe ‘Emi Lokan’ had a significant impact. The
slogan was not actively used by Tinubu in his subsequent
campaign activities. It initially appeared as a brief, derogatory
remark and did not influence the election significantly.”

Informant 6 elaborated, suggesting that the slogan took on a
life of its own among the electorates thereby influencing their
voting intention and decision. Accordingly, “The Emi Lokan
slogan evolved into something akin to a ‘prophecy’ among
citizens, who embraced it as a rallying cry for their preferred
candidates based on ethnic identity”. While the ‘Emi Lokan’
slogan played a role in Tinubu’s campaign narrative, its impact
on the election was limited. The real influence on voter
decisions came from the broader context of ethnic politics,
fueled by social media campaigns, candidate strategies, and
media portrayals.

Conclusion and Recommendations

The study on professional journalists’ perceptions of citizen
journalism and ethnic politicking during Nigeria’s 2023
presidential election reveals significant insights into factors
that influenced voters’ decisions during elections. Also, It
highlights the profound impact that ethnicity and political
allegiance had on the electoral process, demonstrating both the
challenges and potential benefits of such influences. Findings
reveal that professional journalists have both negative and
positive perceptions of citizen journalism practice during
elections. Though they described citizen journalism practice
during elections as impractical, influential, misleading, biased
and defensive, they sometimes provide valuable support
during the electoral process when they disseminate accurate
and timely reports of events and share real-time updates as
events unfold in their environment. The study also found that
citizen journalists had a stronger influence on citizens during
elections due to the citizens’ utmost reliance on online
platforms for real-time news updates about the election. This
however makes makes media audience exposed to numerous
narratives online about political candidates and the electoral
process and also makes some people susceptible to fake news
and misinformation. The study therefore suggests
collaboration between professional journalists and influential
citizen journalists (who are recognized as advocates for
democracy and good governance), to effectively serve the
public interests during the electioneering period.

Also, the study concludes that ethnic politics, which also has
some influence on voters' choice, was not only promoted by
citizen journalists but also by political candidates, some
traditional media organizations and citizens who actively used
social media during the election. Citizens who were active

social media users (Facebook and X formerly Twitter)
amplified the spread and influence of ethnic politics, especially
the “Emi lo kan” slogan due to their party and religious
affiliations with their chosen candidate. The study therefore
concludes that professional journalists and traditional news
media need to deepen their social responsibility roles by
setting the news agendas on online platforms and fulfilling
their educational and interpretive roles during the
electioneering period. Professional journalists and mainstream
media organizations need to do much more in online platforms
before and during the electioneering period to keep media
audiences abreast of the process to enhance their decisions.

Limitations and Recommendations for Further Studies
This study strongly recommends that professional journalists
and conventional media should collaborate with nonpartisan,
responsible and influential nonpartisan citizen journalists
during the electioneering period to serve the public interest.
This study is not without its limitations, which somewhat
constrained the researcher's efforts. One notable limitation was
the insufficient number of responses from interview
informants which would have enriched the study with more
diverse and comprehensive insights. Future research should
explore the role of citizens in promoting ethnic politics, as well
as the impact of religious influences on politics and their
potential effects on democratic processes. Further studies on
professional journalists’ perceptions of citizen journalism
could benefit from employing the content analysis method and
a mixed-method approach. This approach would allow for a
detailed comparison of the content produced by both
journalism practices, providing deeper insights into the
information disseminated.
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